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WE ARE NOW FACING A
BIG CHALLENGE, A BIG
OPPORTUNITY TO GROW
FROM ANTHROPOCENTRISM
TO SIMBIOCENE

“It consists of living in harmony with the rest of
nature, realising that our lives depend on other
animals and plants and that their lives depend on
us. Symbiotic relationship.”

— Eco-philosopher Glenn Albrecht
(professor of sustainability at
Murdoch University in Australia)

As wo begin shaping a utopian Symbloce
ravisit the mistakes of the past, highlight lho dl-
chotorrses of the present and evaluste sustaina-
ble action for the future. In reviow, the ovents that
have led to Anthropocens’ ware misguided; they
riskaad us with a notion that human beings alona
passess value, that ol B as we know it centres
around humans. The eurrent ‘nature-technolo-
gy=human’ relationship has answered fewer ques=
tions than it has rassed. Where are we exactly with
Al? How have humans responded to gena tech-
Are we good with neural electronics or
wre Batter off without it? What are the possible
threats or risks of Al on society and on the plan-
et? We currently face a big challenge but along
with it a big opportunity to grow.

Tha anticipated solution cam b drawn by under-
standing this as a paradigm shift and transition
from compatitiveness to conacious collaboration.

Hurnans con continue to ovolve with the help of
machings, while machines can become increas-

ingly ampathatic with the undarstanding of what
Is craative thinking, Whare humanity ks driven by
the purposa mamlop and adapt with new tech-

Fir co-inhalb-

itants of !he I‘uﬂwhum and machines can trans-

ferm civilisation positively during this censtruet.

The sooner we move from individual to collective
thinking, the sooner we can heal aur retationship
with nature, technology, and ourselves.

Symisosis comes in context 1o this proposed
sohution. It is an anticipated union. After co-ex-
nmnoe m.er\demnﬂenee. thB to- -and-fro in na-

for d and sub-

ordingthon, whit rievaing to be sen B an kissl
union, the nature of this union and how affort-
lassly those aspocts can come together as ona,

SYMBIOSIS 47

CHROMAVERSE
by vcun-conu
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[SENSE-IBLE]
10. SENSE-HACKING

For years, spas have used the senses to
influenoe how guests feel. From ambient
lighhlimg? aamed reslaxing music (o aromatherapy
and heated S1ones fodr Massage, spas
Irnnlve e SEnses of safivl, heanng.
smell, and of course, louch, (o guide
paophe into a state of blessful relaxation,
But nows, there's greater sclantific inguiry
Inta how senses affect mood and evidence-
based "sense-hacking programming
and reatments are on the rise,
Compankes are bringing a new bevel
of senaory impact to their offerings. This
includes Edemiste, a frag@ance beand
infusing active moleceles that offer a
‘paycho-physiclogical effect’ 1o improve

emotlonal welibeling and spa velerans,
Auara-Boma, who use colowr theory m
thesir Eqpalibriam collection af scents
Gharienl nas bullt bnaural §ound Wto
s Wabn
slrogs and Geoman skincare Brand D
Barbara Sturm warked with White Marror,
which creates mullisensory design and
content, 1o tackle skin inflammation
through sensory (reatments and the

enealion of soundscapes to amplily the

i iroaliment Lable 16 reduece

anti-inflammatory effects of its reawments,

Meanwhile. culting-edge apa loCatons

are using the sense

1N NECW WAy aR
their programming. In Raly, Preidibof
WUEBE Bynesthesia Concapls in its

& Operators ang
playing to the santes in
neEw, immersie ways

programming to open new emotional

and newrological pallrays and help

puests find fresh perspectiees, Al Six
Senses Douro Valley in Porugal and
Sin Bonaps Haplankaya in Turkay, [he
wellness hospitalily brand teamed up
with mycocoon - which uses colour to
mEpire wellness and create conneclion
= 1o offer @ sensory-based weekend,
where guests took part ina colour
dagital sensory resel meditation, chroma
massage and colour iImmersive dinner

As §clence continues to evolve In this anea
and consumes inlenes! frows, wie sense”
thal spas will be using elements of sight,
Bound, Scant and Colour i entirely new ways



NATIONAL GEOGRAFIC

Como a ciéncia e a tecnc

ajuda-lo a melhorar o

Descubra a ligagho entre as cores e as nossas emogoes & medida que explors tilizam as cores
para melhorar a salde mental e eleva

POR FILIPA COUTINHO
PUBLICADO 17/09/2011, 09:07
Tal como as méagicas Aguas azuis de uma praia tropical ou um vibrante pdr-do-sol laranja, a cor desempenha um
papel eritico no que entendemos como “calmante” ou “estimulante”. Cada cor que vemos também pode
transportar-nos para um momento diferente no tempo, ou para um estado de espirito, ou influenciar como
reagimos a algo. A cor é emocional, comportamental e esté diretamente relacionada com a nossa meméria. A
cor ¢ um aspeto poderoso da luz, frequentemente mal interpretado, que desempenha um papel profundo em
como nbds, como humanos, experienciamos os nossos sentidos e o mundo ao nosso redor.

A complexa relagiio entre os organismos vivos e a cor pode ser observada em todos os exemplos da natureza.
Algumas flores mudam de cor para anunciar a sua abertura, alguns animais tém a capacidade de mudar de cor
para atrair presas ou distrair predadores, A cor também esté presente nas culturas. Em alguns paises, existe
uma tradicsio antiga que leva as vilvas a vestirem-se de preto por um determinado periodo apos a morte dos
seus maridos — por vezes até ao final das suas vidas.

Vermelho, azul, verde, amarelo, laranja ... Estas siio algumas das primeiras palavras que aprendemos, mas o que
nao aprendemos tao cedo é como as cores podem ter um efeito profundo no nosso temperamento. Se
regressarmos s mégicas iguas azuis, que sensagies lhe desperta esse cendrio tropical? Sente-se relaxado?

lnSPiTHdD? Sorridente? Sera que as cores podem ajudar-nos a sentir?



NATIONAL GEOGRAFIC

As cores tém um impacto intrinseco no nosso estado de espirito e emogbes. Embora cada um de nos possa ter
uma conexao emocional diferente com uma cor, a nossa biologia humana e a forma como compreendemos o
espectro visivel sdo bastante semelhantes, Podemos considerar algnmas cores desanimadoras e outras
inspiradoras. Em estudos recentes, algumas cores foram analisadas pelo seu efeito calmante na mente, na
criatividade e em outras atividades cognitivas.

Para imergirmos no mundo da cor, tivemos uma conversa elucidativa com Valerie Corcias, Pierre Van
Obberghen e Ari Peralta, da mycoocoon, uma empresa dedicada ao desenvolvimento de solugoes de bem-estar
utilizando dados emocionais das cores e terapias de meditagdo com cores, sediada em Lisboa.

Uma abordagem moderna de uma arte antiga
A cromoterapia ou terapia da cor € a ciéncia que utiliza as sete cores do espectro visivel para melhorar a nossa

saiide e bem-estar mental, com base na teoria das cores (da Psicologia) e nos fenébmenos eletromagnéticos.
Estas técnicas terapéuticas podem ser aplicadas em todo o corpo ou nos circuitos energéticos formados pelos
meridianos de acupuntura.

O professor Pierre Van Obberghen, autor de “Treatise on Color Therapy Practice” e “The Oracle of Rainbow”,
ensina cromoterapia, psicologia e simbolismo das cores ha mais de trinta anos, formando cromoterapeutas e
consultores de cores na Europa, Asia e nos Estados Unidos. Segundo Pierre Van Obberghen, as sete cores tém a

capacidade de afetar as vibragoes do corpo nas frequéncias que afetam a saiide, o bem-estar e a harmonia.

Cada cor tem frequéncias proprias, que criam a sua vibragio finica. A energia das cores tem as mesmas
caracteristicas da energia eletromagnética das ondas de rédio e televisio. A semelhanca dos ridios e televisbes
que recebem radiofrequéncias, os humanos também recebem “ondas energéticas” das cores. A cromoterapia é
uma arte antiga usada na Asia ha mais de mil anos. Os terapeutas da medicina Ayurveda acreditam que, se a cor
de cada chakra se desequilibrar, podem ocorrer doencas e outros problemas fisicos. Pensa-se também que
usando a cor adequada, o equilibrio e os problemas de satide podem ser restaurados.

Atualmente, a cromoterapia é uma das dreas da saide natural com uma “explosio” de desenvolvimento
cientifico. Os tratamentos de luz sdo utilizados, com sucesso, no alivio de casos de depressio, ansiedade,
nauseas, alteragoes de humor, letargia e esgotamento.
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GLOBAL WELLNESS SUMMIT
MYCOOCOON MULTISENSORY TREND 2023

P —
Another group experimenting with Ccolor as an
- . anchor for meditation and to deepen mindfulness
' o — - s the Bminhe App by mycoocoon Users are
- il S e ot s nvited to discover their color mood of the moment
= = e i e s - B e .- e s psychological color test that in

ess than
B e R R Q0 weconds helps users discover the spmotiona

ture of W 127




PODACAST THE CONSCIOUSNESS OF COLOR
GLOBAL COHERENCE PULSE

Global Coherence Pulse

The Consciousness of Color
July 15th, 12pm PT, 3pm ET, 8pm GMT

with MyCoocoon Co-Founder

Valerie Corcias :
& musical guest Dr lvy Hilton _ 4 3
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Beyond Trends: Apphed Color Science
Anchors Personalized Retail
Experiences
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According to Corcias, we mus: evolve design from orescriotive 1o personalized color.
Wa mave a unicus opportunity 1o bring together scientists, technologists and
desigrars wilk brands, Lo innovale in ways Lhal make a dilference in people’s lives,
Personalized coler is more about the feeling, mood and color that resonates with
YOUr customer. similar to date, the context you're working with is an essential
considaration. Myoooooon SURROME its partners with evidenoe-nasad dasign
principles Lhal resull in expernences lo e al wellness ouleones, such as medilalion.

“Retailers want to be part of the healing process of its custemers. When dore
authantically, it can sigrnificantly alevate the orand recall from suparticial 7o
Lrarslormalicnal. We use color Lo achieve Lhal)” said Corcias,

Designers and cansumars alike ore discovering that coler is verny perscnal and it can
oe an arswer fromn our inner snd emotional world, This is where data comes in ana
nelps us evaluate what vwwe think we knoww. From smart mirrors that enable color
swaps in real time to algoritsms linking changing comsumer calor praterences with
changes irm wealher, color design has never been so dynarmic

Personalized Color Drives
Engagement

Censurrers are seeking personalized experiences that affer more than just the
nspirational, product-idelizing campaigr. Retail design needs 10 evolve into dynamic
spHeey driven by paresonallsed experiences and raulUlonetanalivg.

Color s a language full of meaning arnd vibraticnal propertics that axpross 3 wide
renge of design elemerts We can explain almest everything with colors. Up to now,
spatting futura trercs was much likae detective Anc quess wark, making 7 vary
dilficall Lo reake gr securale gra yus of Lhe presenl mormen L

T0 design cxperts ke Melissa Conzalez, CEQ of The Lichesgue Group and Principal at
MOZ, it's no surprise that parsonal experierces and storvteling determinge how
customers interpret colors.

From Victoria's Secret 1o Nordstrom, Gonzolez is no stranger o creating
blackiuster pop-up retall activations. She strongly believes that personalization
sends the message that “this" is for you, Cne standout project was a persanalized ra
salan 1hal changed s store lighUng calor Lo maleh e color of nail polish beirg
dispersed mosl ollen hal bouar, *The abilily Lo channel and maleh an odivdual's
persora can be a powerful way to establich a deeoer connection with your
customers,” said Gonzalez

Embed Color Dala inlo Your Design
Praclice

Colar 5 sverywhers inocesign, We use il in branding, inlsrions, mresive sproes,
architecture ond products. but color is so nruch more than all of this. About 90% of
the irformation our brain transmits is visual ana this is the first step into our
communication system. Befors we even learn how to read, we begin to associate
eolars wilh shape,
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The senses signal pixels of data to the brain, which are then processed to paint a
unified experience we call reality. Sensory design paired with meaningful context to
the individual, creates a deeper and richer experience for the brain

Thanks to the work led by research pioneer and auther of Sensehacking: How to Use
the Power of Your senses for Happier, Healthier Living, Dr. Charles spence, the
scientific community has gained insight into how our brains manage to process
information from each of our different senses to form the extracrdinarily rich
multisensory experiences that fill our daily lives. Spence's research focuses on how
understanding of the hurman mind will lead to the better design of muktisensory
foods, products, interfaces and environments in the future.

Several of Spence's studies, conducted at the Crossmodal Research Lab at the
University of Oxford, indicate that color may have a strong influence on our
perception of taste, smell and sound, often overriding our actual sensory experience,
The research leads us to ask:

* Arewe seging the color being presented to us or are we perceiving what our
brain wants us to see?

¢ How much of this process is subconscious? and

s |5 personalization even possible?

Using Technology to Capture Color
Preferences

While advarces in neurascicnce play o significant role in helping us uncerstand the
impact of color, so does technology. In fact, technolooy has driven and expanded
color since the introduction of color televsior. Jump several decades into the

prasant and you'll find salutions such as Menibalch by Sally Harsen, which uses
aLgmehted reality technology to allow custamers te try a palish shade befare they
by it

The Lechnology sensdas and
arakzes the plgmentsin a
porson's hand ard than
mzatches polish shades, based
onwhat will be most flattering
wilks Lhe skin Lone. All
customers have to do is
download the app and =can
their hands.

SEN=0TY AgEnGias sLch RS
mycancaon, have used
technalogy to help manufacturers and brands such as Kimball Internaticonal
Bloeminagdales ard VDL, deliver personalized experiences. Mycocacoon cofounders
are Lhe busband-wile duo Daminique Kelly s Valérie Corcias who pravicusly
laurnehed Pontono’'s consumar branag.
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e software olatforms like brainko are making it poss’ble for branas to measure,
aralyze ana desion color experierces that use data to drive personalizationr.
Approaching colon as dynamic data, alless designers o remave Lhe pre’erencs bias
ara expand ways ¢ustomers con connect within and with ane another.

Coloris a data anchor from which more meaningful retall experiences can be ouir
Compulirs e smarn phones are able Lo adapl ard deliver color Tasier than ary L hing
else  faster than orinted material, ¢lothing, er furnishings. similar 1o other types of
sensony stimull, such as sounc and scent, color plays a primary roke in memony recall
ard world building,

To designers, remarmber that color goes far beyond intuiticn alone. The design
process cen eveive by crealing selulions inowhich cuslomerns arg irviled 1o perlicipale
ard personalize their products, emvronmments and settings, using co'or choice as the
rmain key to deliver personalized sensory experniences That are both engaging in the
presznt and worth remembering in the future.

Forbes recognized innovator and award-winning sensory aesigner, Arf Peralto, is
ane af the world's leading voices in newrnscience and the senses. Paeralta has led
mrowvole projecty ol ermpoawer welieeos 1 Uhe spoce, hospilonlily, rabos!
healthaare ond autamaotive sectars. TArcugh hs rosearch and coplied insights,
Feralto continwes fo champlon new ways we can use the senses to enrich
axpaerfances ond promode seff-ouwaranass in physicol spoces, wahd ond Beynnd.
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HOTEL DESIGNS. Nesws Recommended Suppliers On The Boards DESIGN POD Fyvents

Colour-healingtmenu: checking in to Six Senses
Douro Valley

- |3 - At

We are only just scratching the surface of understanding sensory design’s role in fuelling the next chapter in hotel design

and hospitality, as Editor Hamish Kilburn learns following a transformative nature- and colour -inspired visit to Six Senses

Douro Valley...

For wears, designers, architects and hospitalicy husinesses have scen (and used) colour to create profmmd design schomes that

challenge conventional approaches, inject purposeful sense of place and improve = even influence - the overall wellness experience in
hotels around the globe,

In 2022, with design trends emerging left, right and centre, the impact contrasting tones can have on consumers is undisputed, but the
science behind how and why different colours make us feel is a whole new conversation — one thart, to even start to understand,
required a collaborarive effort, My jourmey to explore sensory design in hospitality took me to the heart of Portugal’s Douroe Valley, a

UNESCO World Herlrage Site, whicl is the aldest wine-producing resion in the world.

Omee the immersive experience began, for the first time that day [ was able to stop, fully disconnect, and release unwelcome tension to
allew light and sound e guide me inwards, After just 3 few minutes, Delt my shoulders slacken as my body and mind embacked on the
wellbeing journey. “Colour is this computation that our brains make that enables us to extract meaning from the world, " Peralta

explained. “The fact that colour judgments are comstrained hecause most humans have similar visual systems is whar malees it possible

far colour to he a useful metrie in seienee,”

Nid you know thar.,,

o Colours directly rarget the Awonomic Nervous System (ANS) that hunctions and operates under involunrarily and subconscious contral?
o Colour con elicit memones ond influence nther senses, that go on to activate our emotional responsesy?’
= According (o research, we gre ofien deprived or overexposed o cerigin wavelengths (Colowrs)?

o Specific Colour Combinations can tndiuce specific psychological responses?

In addition to the meditation session, mycoocoon also installed a dome- like structure on the terrace, which became a popular 'calour

cloud', Guests were able to, at their vwn leisure and after taking colour tests to make the experience that bit more persunal, sit and

P L (P Th . ... . | B B P T P P [ 1 P T A [ PR, [ T 1 P N | | PR



HOTEL DESIGN

In the spa, meanwhile, the team adopted the technology, which was overall curated by Peralta, Valerie Corcias and Dominique Kelly, to
offer personal treatments, with the aim to enhance the hotel's already award-winning, innovative therapies. “We use specific
combinations of colours to elicit different types of behavioural responses such as sleep, focus and creativity," Peralta added. "“Our
software makes it easy for guests to meditate, and our algorithm learns guest preferences over time, creating a sensory profile that can

personalise future wellness communications, room settings and suggested programmes."




SARA MARBERY

Color Therapy in Healthcare
Environments: It's Personal
Now

| ka2 Dicalthean: desige £ Calor Therapyy in | icallbeans: Mmvdronment s: 10s Forsnna N

A few weeks ago, | got a dose of color therapy by taking a "color bath® at the Kimball showroom
during NeoCon in Chicago.

Designed by neuroscientist and sensory designer Ari Peralta and his colleagues at MyCoocoon,
the color bath is a video projection installation that uses light and sound to elevate the way we
perceive color. The image above is an example of such an installation.

It's kind of hard to describe, but Kimball's color bath was in a small room with white walls, a few
plants, and comfortable furniture. Three other people and | sat and watched the 10-minute
*show" as it unfolded on the three walls in front of us.

| probably needed another 10 minutes to take away my NeoCon stress, but | think | felt a little
more relaxed and happy after my color bath. Likely. the same effect can be achieved by
watching The CARE Channel's nature and music video programming (i.e., a "nature bath’) but
this dynamic use of color has many design applications.
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Color is Perceptual

According to Ari, who was featured on Kimball's Alternative Design Podcast recently, color is
light, but it is really perceptual. "Because of perception, we have different experiences” he said
on the podcast.

Ari also believes that color is a ‘code’ that each person carries and that the human body is a
vessel of light that needs to be in balance.

For those reasons, it is possible to create customized color experiences in the places where we
live, work, play, and heal that support health and wellness.

Color Therapy in Healthcare Environments

Since my focus is healthcare, | reached out to Ari and asked him what specific applications are
there for color therapy for patients and staff in healthcare environments, When we spoke, he
told me that color can be used in healthcare environments to create micro-interventions that
stimulate healing.

This is possible because there is new technology that allows for the refraction of different
colors in materials and surfaces. By using this technology. designers can personalize the color
experience for each patient to achieve certain outcomes, like lowering heart rate and blood
pressure or reducing the need for pain meds.

News flash: Ari and his colleagues at MyCoocoon and Arigami are partnering with Kimball in a
research project to explore how furniture could be leveraged to support personalized color
experiences in commercial environments. Expect to hear more about this soon.



FRENCH MORNING LONDON

French company mycoocoon receives
recognition for its innovation in well-being

To provide well-being to city-dwellers around the world using the power
of color is the challenge that the French couple Valérie Corcias and
Dominique Kelly embarked on with mycoocoon, a concept that promotes
chromotherapy via innovative supports, and targets companies, hotels,
or departiment stores. In April, the London-based company won the
“Sustainable Building Award” for the Therapeutic Architectural Light
Solutions. Mycoocoon, already established internationally, intends to
multiply its projects in the city of London and encourage more and more large
companies to invest in the well-being and mental health of their employees.




FRENCH MORNING LONDON

AL i g

Lo Irnmenalors o

We are proud to announce that mycoocoon has been crownad by
@Build Sustainable Building Awards as the winner of "Leading
Innovators of Therapeutic Architectural Light Solutions - Europe”

3 Comment

At mycoocoon there are no directors or co-directors, the two founding
partners simply define themselves as “agitateurs de symbols” [literally
agitators of symbols], a nickname given to them by sociologist colleagues.
He is Franco-Brazilian and she is Franco-Argentinian. After launching
Pantone Universe in 1999 (Pantone’s retail products), which has since
become a reference in color theory as well as a supplier of color schemes
and technology systems, Valérie Corcias and Dominique Kelly travelled to
Brazil. With a strong social and environmental focus, the couple became
involved in a local community project dedicated to women's education.



FRENCH MORNING LONDON

A bubble of well-being in an urban setting

In Brazil they delved into “the relationship between humans and
nature’s rhythms”, explains the co-founder of mycoocoon. “The project
was born from that - saying to oneself: “let's stop running, let's give
ourselves 20 minutes a day to take care of oneself and recharge our
energy sources”.” They wanted to bring this state of mind into urban
environments, which are often hostile to well-being and relaxation. With
the help of aromatherapists, chromotherapists and a gong master, the
duo has launched mycoocoon “ a combination of ancestral care and
the latest technology”. The underlying concept is that colors and well-
being are closely linked. The co-founders moved to London because
“everything is simple and effective here, we appreciate the way people
work. In addition, the English are curious and love new things. *©

The company offers immersive walls, relaxing bubble spheres, and
“cocoon” tents. Valérie Corcias explains the beneficial effects of
these installations: "A 20-minute Power Nap in one of our Coocoon
Pod is equivalent to 2 hours of sleep!” Most recently, mycoocoon
inaugurated a yoga room in the X + Why co-working space in the
Whitechapel that offers yoga, meditation, and color immersion sessions.
The company has also launched an application that allows users to
know their “color of the moment” according to a precise algorithm
that analyzes energies and emotions.” The co-founders elaborate:
“Our approach uses the body’s energy and chakras to soothe the
ills of the 21st century like winter depression, jet-lag, stress...”




FRENCH MORNING LONDON

Beneficial Lighting

But the real innovation of the project, and the reason for winning the
“Sustainable Building Award”, lies in working with flicker-free lights. “Today
we are surrounded by frequencies - on our phones or halogen lights,
especially in offices, which can give headaches. All flicker-free lights have
been removed from the market and we are now being offered reduced
consumption lights (LEDs), much cheaper but very bad for your health.”
Mycoocoon has therefore partnered with the only English company to work
with flicker-free lighting and are having “incredible results” in bringing users
into “a state of total well-being”. For example, the company has recently
installed the immersion walls at a dental clinic in Lisbon to be used before
and after surgery to relax patients. Just goes to show that mycoocoon
products and installations can be used in a variety of situations, whether in
the businesses, retail stores, wellness and healthcare centers or in hotels.

Thoughts to Actions

Valérie Corcias believes that even though more and more companies
are advocating mental health and well-being, there is still a long way to
go before these are concreted. “Most companies out there know that we
have to take care of our employees, Human Resources departments
communicate interest in wellness but then budgets do not follow the
line of thought,” she says, hoping that, given the increasing number of
burn-outs suffered by big company employees, this will soon change.

In October 2019, the company will participate in the Mad World Summit,
and this June at the London Luxury Think Tank organized by the French
Chamber of Great Britain in London. The subject of this conference is
sustainability. For Valérie Corcias and Dominique Kelly, this notion
involves dealing primarily with the human experience. “We say we are
#H2H, human to human”. In the coming years, they intend to “generate
new energy cells in the city where people can come to relax,” as well as
further develop concepts of well-being for Sales and Fashion departments.

Amélie Tresfels
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BUSINESS WORLD - 5TART-UP PROFILE

What does your agency do?

We are a premier colour brand experience agency. We
empower brands with the development of meaningful colour
experiences. We design a series of innovations as well as
interactive and multi-sensorial communication concepts, By
capturing this sensitivity, we capture key Information on what
bullds the personality, the profile and the specific customer's
[astas.

Who are some of your clients?
L'Oréal, WGSN, Bloomingdales, The Conran Shop, PANTONE,
Louis Quatorze Parls , The Set Hotel, and more.

Where did the idea for an agency that specialises in colour
come from?

Color has been our field of expertise and is part of our DNA.
We are the original creators of the PANTOMNE consumer brand,
PANTOMEUNNERSE.

Why is colour important for companies and branding?

Colours power influence mood and evoke feelings can make
a significant impact on purchasing behaviour. For a long
time, colour played an important role in trends prescribing/
forecasting and its updates. Today, new colour usage offer new
perspectives in establishing relationships of proximity, trust and

True Colors

Co-nekt, an agency that specialises in colour and
its applications to brands, consumers and retail
spaces, speaks to INFO about the influence that
colour can have on consumers

loyalty. Managing colour offers the opportunity to give another
dimension to the relationship brand/customer, to be able to
re-enforce and assist the client at every stage of this sensarial
marketing.

What is the most surprising thing you have learned about
colour?
The power of colour. As a universal language comveying
emotions, colour speaks to the sensibility of evenyone with
a direct influence on the state of mind, the mood and what
we feal,

What kind of results have you achieved for you clients?
The colour sensorial marketing offers the opportunity for a
brand to interact with the ability to advice, propose, orientate,
direct each client, influence his behaviour, and reassure him,
making him feel comfortable, identify and create a purchasing
desire based on non-intrusive and meaningful relationship.

What are the priorities for the development of the business?
The goal is to prioritize human relationships. We want to create
spaces where the dialogue between brands and their clients
is optimized. We do this by creating unigue colour-immersive
and multi-sensorial experiences, which will deliver a new type of
behavioural analysis and colour emational data. e

¢ The power of colour influences mood and evokes feelings that
can make a significant impact on purchasing behaviour 9

INDUSTRY INSIGHT: THE IMPACT OF COLOUR

In a recent article, the Industry London underlined the five emotional triggers to help increase sales
including the power of colour. Colour's powerful influence on our mood can evoke feelings that can
make a significant impact on customers purchasing behaviour. They found that:

93 percent of purchasing decisions are based on visual appearance.

85 percent of consumers cite colour as the primary reason for choosing a product.

24 - mro - My F pusE 2018

source: Co-nekt / Indsutry Londan
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Stylus

Personalised Wellbeing: London brand experience agency Co-nekt's Mycoocoon concept aimed to
improve wellbeing via a personalised and mood-based chromotherapy and "sound-bath’ session. The
"colour energy hub" encouraged people to choose colours that matched their current mood via a visually
led digital questionnaire, with an algorithm crafting a unique code based on their selection. The visitor then
bathed in the resulting spectrum for two minutes while listening to colour-associated music in an inflated
tent on-site. Able to add a sensorial layer to products, Co-nekt already works with beauty giant L'Oreal in
Seoul, and brought its lipstick hues to life via sound and colour baths during Paris Fashion Week
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Colour therapy can
help with Brexit blues

by Valérie Corcias and
Dominigue Kelly

rexit has opened up a lot of

unknowns and as the situation

changes, there are certam Jev-
els of uncertainty in respect 1o the
Erassl o |1L'nm! thaat Irigpers streas
and anxiety, Data has shown that peo
ple bost sleep after the referendum.
The mews cyche can affect people in
different wuys (rom  overwhamed,
powerleis and despondent feclings,

In ancient times and in different
cultares such as in Egypt, India, and
China, colour was used for healing

Colour ks a property of light and
a form of energy: each shade has a
specilic rhythm and wavelength giv-
ing il & unigque wvibsralion, Each col
our stimulates d”TL"ﬂ'l” CIT NS,
When light falls upon the photore-
CEpOT cells of the retina, it is con-
verted into electrical impulses

The colour of light influences the
way the brain processes emotional
stimuli, Magenta helps boost en-
ergy and confidence while blue is
calmang and helps for jet lag. green
relves Migraine pain

Tos minch of ane colour can liter
ally make us feel "off colour’, and we
need 1o redress the balance.

What is my colour

mood?

Ay comipany app the mycoo
coon colour institute app - allows
you o Creale your own U.llﬂ.ml I
file based on your natural instin

The colour test determines your
colour of the moment, your encrgy
balence and your colour needs. The
app sends your profile Information o
the mycoocoon devices (lounge seat
and mnmerson wall) and acts as the
rermole contral for the lghts. mycoo-

BAARENESS OF
BREATHMNG

“The colour of light influences the way the
brain processes emotional stimuli. Magenta
helps boost energy and confidence while blue
is calming and helps for jet lag, green relieves

migraine pain.”

coon chromatest has been conceived
by the chroma therapist Pierre Van
Db rghen, thee tesd has boen present-
ed at .'|||'|hr*a1@;|' L e raaty L!I:II'II'IF
the the symposiam Light, Colour and
Sound for Health in the 215 Century,

How do | immerse

myself into colour?

People stressed out by uncer-
tainty and changes cam turn to
‘colour therapy pods’ to lift their
moods and reconnect.

The posds amd mycoocoon immer-

sion walls which we have developed
are, based on the principles of chro
matherapy o improve well-being
Each peTLon 1 drawm 1o the ool
our that best balances energy levels
and stimulates the semses coming
together to create a foll sensoral
relaxation experience with lights,
sounds and aromas. “We wani-
ed to creabe an EXpeTence colour
jsrney b rebalance your mind
& body. mycoocoon i a full offer
combining products, cares and ser
vices based on ancestral beliefs and

new technology™ comment mycoo
coon founders Valéne Comias and
Dominigue Kelly.

We have gathered a multi-ciscipl
nary tesm with chromotherapist, ans-
matherapiet, gong masters, and nutri-
tionist, The fluorcscent lights that are
commercially available generate radi
frequency madiation and Nickerng
They are harmful and unnatural stim-
uli that seriously impact our health
The lamps used for mycoocoon ar
huu‘-:ﬂhpih!r. which meand thev are

harmbess to fiving tissue

With their background in art,
interior design and fashion, Valérie
Corcias and Dominigue Kelly grew
to understand the importance and
the effect of colour in people’s
lives and this sparked the birth of
MY QOOCO0,

WAL PR OO0 C 00N SO



EVENING STANDARD

New solution for stressed Londoners?
Relaxing 'colour therapy pods'

2

Londoners stressed out by their daily commute can now tumn
to “colour therapy pods” to lift their moods.

The pods, which have been developed by French company
Mycoocoon, work on the principles of chromotherapy to

improve well-being,

Colour therapists claim that, as every colour falls into a certain
vibration and frequency pattern, they can be used to alter the
frequencies of the body to make people feel more relaxed. .-

They say each colour stimulates different emotions. For
example, magenta helps boost energy and confidence while
blue is calming.

From tomorrow, a pod will be based in the Jubilee Mall in Canary Wharf. Users
complete a questionnaire, based on a scientific algorithm, to see which colour they
are apparently lacking.

They then relax in the pod, which retails for about £19,000, for 30 minutes while
listening to Tibetan bowl music. The sessions are free.

Research conducted by Canary Wharf Group suggested that 77 per cent of
Londoners would feel happier if they lived closer to work — with 55 per cent saying
half an hour was their optimum travel time. More than a quarter say they have lost
their temper while commuting while 30 per cent find it “extremely stressful.”

The findings come as the Canary Wharf Group announces the opening of the
registrations for the first homes to be available on the Estate.

Valerie Corcias, from Mycoocoon, said: "Our installation illustrates how to bring
wellness to people with an active lifestyle, providing a harmonious balance that you
can get if you did live closer to where you work. It also aims to awaken the senses
and creates a strong sense of wellbeing.”

Sessions can be booked by tweeting @yourcanarywharf with the hashtag
#wakeupincanarywharf. The pod is open Thursday to Saturday 12-4pm.
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Canary Wharf Group harnesses colour therapy to launch
residential registrations

The landlord will open registrations of interest for initial apartments on Monday Discover - Wakeupincanar... Ffp

o Share O Tweet @ +] @ Linkedin  Jess Bancroft © .. o

@yourcanarywharf
#wakeupincanarywharf Please can
| book a session? | love colour
therapy and this would be fantastic.
Thank you!

mycoocoon '

COME AND MEET US |

We are waiting for you at Jubilee
Mall #CanaryWharl
#WakeUplnCanaryWharf
#MyColourEmotion...
fb.me/7oN4G2Jpg

Kay Westrap @ haywesina
@mycoocoon Can | book a session
please ? #wakeupincanarywharf
@yourcanarywhar

Tweets People

Mycoocoon cofounder Valerie Corcias added: "Our installation supports the launch of
Canary Wharf's residential and illustrates how to bring wellness to people with an active
lifestyle, providing a harmonious balance that you can get If you did live closer to where
you work.

Additional facilities Include a new primary school as well as retail and office space as well
as the arrival of Crossrail services in 2018.

A chunk of homes in the tallest tower will also be dedicated for familles

Talking of the marketing suite, decked out with light-up models and TV screens, Brian said:
“There are 105,000 people working here - I'm sure they would like to know what
opportunities there are for investment, pied-a-terre or living on the estate.

“We are not opening it 20 minutes before we start selling, and while the brochures are still
wiet,

“Because we manage everything we are in control of the same space and this unit became
available for us to use now’
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The Twitter activated colour therapy installation, located in Jubilee Place Mall, aims to help workers relax
during the daily commute and to place a higher emphasis on overall wellbeing.

Commuters can tweet @yourcanarywharf using the hashtag #wakeupincanarywharf to book a relaxation
session either today or tomorrow, where they can spend half an hour meditating or simply relaxing and

watching the world go by in a stress-free setting.

Valérie Corcias of mycoocoon says; "Chromotherapy or Colour Therapy healing is the science that uses the

colours of the spectrum to improve our mental wellbeing and the health of our bodies.

“Our installation supports the launch of Canary Wharf's residential and illustrates how to bring wellness to
people with an active lifestyle, providing a harmonious balance that you can get if you did live closer to where

YOu work."
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Home

TAG: MYCOOCOON

Where the Heart is: Londoners want Office
Accommodation close to Home

Posted on 24 April, 2015 by Kirsten Kennedy under Industry
News

While the daily commute may be a fact of life for
many, a new study by Canary Wharf Group finds it
is having a negative impact on the wellbeing of
London office workers. As a result, the group has
teamed up with colour consulting agency

mycoocoon to... Read More
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As a result, the group has teamed up with colour consulting agency mycoocoon to deliver

a colour therapy installation allowing Londoners to see what life might be like without
their daily commute. The move coincides with Canary Wharf Group’s launch of the first
homes on the Estate.

According to the study, a mammoth 77 per cent of Londoners admit that they would be
happier if their workplace was closer to their home, with a further 56 per cent saying
they currently commute for longer than their ideal time. On average, London workers

spend 5.7 days a year on the Tube, bus or train.

Unfortunately, this situation is having a severe impact upon the wellbeing of workers in
the capital, with almost a third of respondents finding their daily commute “extremely
stressful”,
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STORY BEHIND MY COOCOON :::
POD

Daily Mail 21dec. 2018 JENNY COAD

N WHAT IS IT? Good question. It's a colour
therapy pod.

N I’'M NO CLEARER: You lie inside, cocooned,
and the colours change around you. It's based
on chromotherapy, which suggests you are
drawn to the colours you need to re-balance
your energy levels.

N EH? Colour energy is a thing. In Switzerland,
they painted prison cells pink to calm the in-
mates. And in Tokyo, blue lights have been in-
stalled in stations to deter people from jumping
in front of trains.
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mycoocoon: Color Immersion Pod - Cool Hunting 50

Pantone Universe founders create a chromotherapy pod for sensory stimulation and
relaxation at London restaurant Sketch

by Caroline Kinneberg

Experimental chef Pierre Gagnaire's Sketch restaurant, a London design haven currently featuring work by
beloved artist David Shrigley, has welcomed a new installation—a color therapeutic pod called mycoocoon,
designed by Lanzavecchia + Wai and Marine Peyre.

Before entering the pod, visitors are instructed to choose the color they're most attracted to on an iPad. Another
set of three colors appears, and they're again asked to select one. After one more set, a final color is revealed:
red (representing passion, vitality and enthusiasm), orange (extroversion, creativity, cheerfulness), magenta
(love, kindness, emotion), yellow, green, turquoise, blue or purple. Next they hop into the pod, splaying out on
the super-soft leather lounge. Users are removed from their surroundings by the overhead hut and bluetooth
headphones that play soothing natural sounds, singing bowls and vocals. Six light sources are hidden behind the
headrest, enveloping the visitor in nuances of the chosen color.

http: / fwww.coolhunting.com /design/ mycoocoon-color-immersion-pod.php Page 3 sur 16




COOL HUNTING

mycoocoon: Color Immersion Pod - Cool Hunting 0171172014 11:50

"We wanted to create a relaxing and energizing experience that associates ancestral techniques with today's
technology," mycoocoon co-founder Valérie Corcias tells Cool Hunting. Color, she explains, has been used for
healing and spiritual strengthening around the world, from Egypt to India and China. Color is a form of energy,
and each shade has a specific rhythm and wavelength, giving it a umque vibration. Chromotherapy specifically
revolves around the theory that each person is drawn to the color that best balances the individual's energy
levels and stimulates the senses.

Corcias and her partner Dominique Kelly, who launched the Pantone Universe licensing brand together in 2000,
united a team of notable experts in furniture design. color therapy. music and lighting to create mycoocoon.
After three years in development, the prototype at Sketch—priced at £37 000—is the only one in existence. An
"immersion wall" of lights ( £7.000) is also available for smaller spaces or massage salons. Corcias and Kelly
are exploring different environments for the pods, including airport lounges, hotels and offices. The pod can
also be rented for events, where guests receive a pin button of their color. According to Corcias and Kelly, the
experience makes an easy icebreaker by connecting people via their colors.



COOL HUNTING

mycoocoon: Color Immersion Pod - Cool Hunting

Their ideas for mycoocoon are expansive. "In the long run we want mycoocoon to involve all five senses,"
explained Kelly. The team has worked with aromatherapists to produce scents and are talking with nutritionists
to develop color-coordinated foods and juices. A portion of mycoocoon's profits will go toward Contramundo,
an incubator for sustainable projects involving women and education founded by Corcias and Kelly in a
Brazilian fishermen's village. Corcias says the inspiration for mycoocoon comes in part from Contramundo. "It's
about taking the time to reenergize."

As the guestbook attests, visitors at Sketch have enjoyed the immersion pod. The only complaint was from
someone who fell asleep for 20 minutes —and missed his dinner reservation.

Images courtesy of mycoocoon
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COLOURFUL BITES:
MYCOOCOON BRINGS
CHROMOTHERAPY
TO THE DINING
EXPERIENCE

Hy Alies Jorckn

London - Sketeh, experimental chef Pierre
Gagnaire's Mayfair restaurant, is offering its
diners a pre-course chromatherapy experience. [ o} X |

The restaurant i row hosing mycoocoon, i eolourful herapeutic installaban from disigners Lanzaveechia + Wal and Marine
Peyre, that offers & multi-sensory experience based on the anargy of colours.

The expesiance consists of an immarsive pod in which visitors am invited to choose from a serkes of colours. on an iFad, going
theough threa rounds (o delarmine whethar they are red (reprasanting passion, vitality and anthugiasm), magenta (love, kindness
and amation), oranga, yelkew, graen, turquoise, blua or pumpls.

Onca their colour has been decidaed, diners can lay on a soft leather launger, remaving themselves from their suroundings undar
an overhaad hut and with the aid of bluatooth headphones thal play soothing natural sounds.

The team at mycooceon are looking o build on ihe cumant axperience, working with aromatharapiats and nuiribionists fo proguce
scents and develop colour-coondinated foods and juices

acilitate and enhance thi: sensary pleasure of faod, read aur New Foodscapes microtrend,

For mare on how brands can

MOST READ

i T
= NE FOR
THE MODE

FEMALE
ADVENTURER!

SLUNER

TRES FORLM
EXFLOHES SHAFE
OF THINGS TO
TOME:

Longon = Laading figunes
froem e ot food,
hanung st

st

ERKY HIGH

COCKTALLS: THE
TRE DIY KIT
-FLACGHT

agency WAP Desgn
have colabonmted on

HHEAK IT
T, B AR
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chromotherapy
havens with
mycoocoon

By Jessica Cooper

n anclent times and in different cultures, like Egyps, India or
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COLOUR 131

Tinctured Technologies

creatives talk about using the latest
innovations in colour to please consumers

S and update industrial practices.

L]

Valerie Corcias and
Dominique Kelly

arg the founders of Mycoocoon +,

a nétwork for colour experts, and the
initiators of the Pantone Universe
licensing brand

NSTIN

Enlightened
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EUROPEAN SPA MAGAZINE

design

Tolal Immersion

Created by Valérie Corcias and Dominique Kelly, the mycoocoon wellbeing concept can
provide an innovative wellness space combining colour, light and sound
[ Interview by Sarah Todd ]

rganic light energy of different shades
has long been said w ]l:'lp rebalance
and reharmonise the body. This makes
mycoocoon, an immersive colour

t'\i"t'] TETH i‘. TJ]]['"I'([ T &g I‘l ll'li‘r.‘- :"]1'\: \il. -Il -Irh{
emotional needs, ideal for use in spa relaxation
areas, Powered E'l:.: u mult-sensory AP, MY OO0
uses chromotherapy, aromatherapy and sound to
engage the senses, drawing on ancient wisdom from
Egvpt, India and China, where colour has been used
o aid the h.l.'allrll{ procoss for centuries,

From a concept |3!.' Valérie Corcias and
Dominique Kelly, mycoocoon's pod and wall design
came courtesy of a collaboration between Francesca
Lanzavecchia and Hunn Wal of Lanzavecchias Wai,

CUMD PRI S | WO W SUrODDa NS DaMaGAZINe Com

with a seat by Paris-based designer Marine Peyre.
Users brst take a “chromatest” to establish their
chromatic prohle in order to assess which colours
will best balance their encrgy levels and stimulate
‘]'"'].] TS .I1It' r[]:ILI.\'\I.l'“\rI 'I|lh! _'Iltll i'|'|||'|'tfr\l||]'|
wall's bio-compatible lamps then provide a light
I' at IIII [LLEELRE R R b P lh}l.' Ii'h']ll.'\'li,' 1Hhi"| m L\' I| 'I.'\.'I'\.'\'ll.r‘l
through a pre-arranged sequence. We asked Corclas
and Kelly how mycoocoon works in a spa setting,

‘Where did the mycoocoon idea come from?
Having launched the Pantone Universe consumer
brand in 2000, we decided to continue the
development of our concept linking colour and
emotions through the ve senses |1:|. creating



EUROPEAN SPA MAGAZINE

mycoocoon. This combines ancient belicks with the
lavest rechnalogy in arder v bring colour-associaved
“‘1‘]]1!1'11 o a 'n'ulrl‘ 1|.I||.I1,'I1t {

What specialities were involved in its creation?
We have gathered a multi-disciplinary team to work
on this praject, from an expert chromotherapist
and aromatherapist to Tibetan gong masters, Our
chromatest, or colowr test, was areated by Pierre
Van Obberghen, founder of the International
School of Color Ther apy and Color Psychology,

What can mycoocoon add to spas?

We have a range of ideas from different colour
light fixtures that project no harmful Frequencies,
o an entire mycoocoon immersion room which
can be installed in an existing room, For spas in
development, we can integrate our concept into the
architecture, 50 an entire room becomes a Coocoon

How is the experience unique and beneficial?
Chur ‘chromatest” is crucial as colour is related 1o
memory. If you immerse yourself in the wrong
colour it can have adverse effects, but the right
choice of colour has the potential wo greatly

enhance w L'"[ll'\\ Each q,lllnur immersion is an

Valérie Corcias & Dominique Kelly myvcoocoon

organic interaction with non-harmful frequencies
and myconcoon enables guests 1o relax very deeply

‘What current weliness projects interest you?
Multi-sensory colour projects such as British
Airways” "happiness blanket” and Philips's hue
lighting are very interesting. However, the ability o
select a colour according vo individual needs is not
integrated into either of these concepts.

In terms of immersion, we've seen virtual reality,
]:L'Jlj-l‘tluul'lll.'lj dl.\t\lu.'. Lints 'l-l.ll..h s Facehook
Oculus or Samsung Gear which enable users to
immerse themselves at any time of day and in any
place. In addition, the oPhone now offers the abilicy
to send scent by SMS

Why is colour immersion important?

Modern city living is stressful. People are competing
against ume in high-pressure environments with no
space to switch off. We all unconsciously associate
colours with centain emotions, be they blue skies

OF OFENES SUnacts and MyCoCsin injects that
association with nature into wban living. Colour
light immersion helps you slow down, rebalance,
re-energise, reflect and de-stress, gently bringing
your emations amd semses back it focus _‘
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PROFESSIONAL BEAUTY

This month we tried...

Myeoocoon immersion
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MEMO

My Coocoon: A colourful
igloo of calm in your office

BY KITTY KNOWLES 24 FEBRUARY 2016

SUMMARY
Climb into an immersive orb of colour at work, or at a nearby hotel,
courtesy of the founders of the Pantone Universe. Break out spaces
will never be the same.

Imagine lying on padded couch, and relaxing — or napping — in a pod carefully hued to suit

your mood.
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The future

MyCoocoon is not the only way that Kelly hopes to spread wellbeing through colour.

*We are working on using VR," he explains. I don't know if it will work — we are testing it
but if it works we'd like to use it to give everybody a solution.”

The inventor also envisages a time where the simple lights in our houses can perform the
same job as My Coocoon.

“My dream is one lamp, one normal light on the ceiling, but
which could shine colour everywhere. Everyone could have a
light in their room that is attuned to them.”
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TRENDS GARDEN

Immerse yourself in colour! A light-therapy pod is the latest office chill-
room fixture. Mycoocoon, whose founders created the Pantone
Universe brand, partnered with chroma- and aromatherapists to create
the colour cocoon experience: take a chromatest, then relax in the dome
for a light bath with sounds and aromatherapy scents. The founders
ultimate aim being to launch a worldwide project to improve well-being
by balancing energy through colour experiences and natural emements
that awaken the senses. Sounds wonderful, right?!

When asked who would benefit more from Mycoocoon, chroma
therapist Pierre Van Obberghen answers “Kim Jong Hill, Viadimir
Poutine, Barak Obama and Silvio Berlusconi! They absolutely need to
have one at home in order to relax! And it may be good if they can take
a colour bath together, after that | recommend that they make a big hug!”
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Mycoocoon is an amazing opportunity for a
combined experience of aromatherapy,

. . . Sea
music, and colour immersion therapy.
The colour therapy is conducted in one of
two ways, either lying down on a
comfortable sofa under a specially designed
light canopy (which costs £16,000) or there
is a specially designed wall unit which Blog
dispenses high density and high quality
coloured light. Colour therapy has been Octo
well researched and scientifically Sept
documented and has a highly beneficial
effect on the mind; aiding relaxation, Augy
reducing stress and improving energy July
levels.
June
May

My own experience was exciting and
profound. I was asked to choose a sequence
of different colours from a downloadable
chart which is available from the app store (see below). I was asked to choose between several scents;
each one evocative of a past life experience and these were added to my colour preferences and music
was chosen to compliment these. I laid down on the soft sofa within the coocoon canopy and ear phones
were placed on my head to deliver the music. I held in my hand a sample of the scent I had chosen and
the colours of the canopy began to change, moving through rainbow colours of great purity and beauty.
Soon I was transported, as if into another world. I saw a Japanese garden, full of different coloured
azaleas, all of which had a slightly different scent, but their colour was vibrant and reaching out to me
with their petals. Then I saw the most beautiful girl in the world. She was Japanese, with dark eyes and
shiny black hair, but within the shiny blackness, all the colours were reflected. She wore a beautiful silk
gown which also reflected an array of amazing colours. I think I drifted off into this heaven and did not
want to wake up when the time had elapsed. There is all kinds of merchandising for colour enthusiasts
and the equipment is being promoted to high end hotels, spas and health centres.



VOGUE ITALY

i

About Music

w il 8

vl

[
=

" gt designer  MyCoocoon
ight design .

;#

X pé

A1l
. .
'Y* i STESS

f ;f_ N erienza

rre Van Obberghen,

vl L
-

4 s
- .:.-I
'
R
i 1
: ‘

i
|
!.

Good vibrations

by Federico Geremei
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Mycoocoon is a super cool color immersion experience that is meant to relax and revitalize
you. Not only does it actually look like a butterfly cocoon, it apparently rebalances you
through the use of chromotherapy, aromatherapy, and the sounds of Tibetan bowls. Certain
colors are meant to give off different energies and a person will be drawn to the color that
matches their energy the best.

"In ancient times and in different cultures such as in Egypt, India, or China, color was used
for healing," stresses the company. "Color is a property of light, which is made up of many
different waves of energy. When light falls upon the photoreceptor cells of the retina, it is
converted into electrical impulses. The color of light influences the way the brain processes
emotional stimuli."
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Equilibra tu nivel de energia con Mycoocoon




STILE LA STAMP

 Non solo casa: anticipazioni dalla Milano Design

Week

N

of Press Office

Durante la Milan Design Week, lo storico hotel milanese Boscolo fa da cornice al favoloso mondo
colorato del nuovo brand francese mycoocoon, un concept elaborato da Valérle Corclas e da
Dominique Kelly per un modo nuovo di essere e di vivere || benessere. A Milano viene presentato
un prodotto inedito e all'avanguardia, progettato da Lanzavecchia + Wal and Marine Peyre e
reallzzato grazie ad un network di espertl provenienti da divers| settori, dalla cromoterapia al
design, dalla musica all'illuminotecnica.
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Fremiere moadiale pour ce nouvel espace d immersion chromatique. Mycoocoon provogue le hien-etre et
eveille les sens Chaque Personne est altirés par la coulsar qui équilibre ses niveaux d enerme. Plongez
vous dans |'exparence unique d'un bain de lumides sous des lampes «hio compatihless parmattant 4'im
margar la codpe tout antier dans des couleurs cles, dont la seguance ot Ja rythme ont 4ta peddetar minas

Pouir un bisn-éire cipimal, oo momeal de melacation o8l accompagnd de sons oL A" ardmes quil compléteant
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La chromothérapie : du bien-étre par

la couleur et I'énergie
INNOVATIONS

@ < & [ % Envoyerparmail Publié fo 24092

Immergez vous dans la Couleur

Pour lutter contre le quotidien et son tumulte incessant, L
projet baptisé mycoocoon propose une expérience hau
en couleurs.

Entre détente et zénitude, on prend enfin le temps de ¢
retrouver avec soi méme. C'est ce que propose mycoocoon, (
projet qui interpelle. A I'occasion de « L’Evenement 1.618
2014 », Valérie Corcias et Dominique Kelly ont présenté ur
idée innovante : mycoocoon. Cette vision holistique du bie
étre propose un nouveau style de vie. Objectifs ? Revenir a ur
harmonie avec soi-méme et prendre le temps de se sentir bie
Un luxe essentiel offranr une source instantanée d'énergie

de vitalité par la couleur.




